
WEBSITE

TIPS AND TRICKS

Making your website 

a more effective 

marketing tool.



Search Engine Direct Referal Social

33.5%How a visitor finds 

your website.

63.3%

Search òLearn to Flyó etc.
With Google or the like

www.flyingnz.co.nz



FAST LOADING 
UNDER FIVE SECONDS

Three simple things 

that make your
website a better 

marketing tool
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SEVERAL FACTORS AFFECT LOADING 

SPEED

THE MAIN ONES ARE -

1
FAST LOADING PAGES

THE SPEED AND RESPONSE TIME OF THE SERVER 

WHERE YOUR SITE IS HOSTED

THE VISITORõS INTERNET SPEED

AND MOST IMPORTANTLY, 

THE FILE SIZES OF THE CONTENT IN YOUR WEBSITE



THE RESPONSE TIME AND SPEED OF THE 

SERVER YOUR SITE IS HOSTED ON

CHECK YOUR WEBõS SERVER RESPONSE TIME AND 

SPEED AT

1
FAST SERVER

http://www.webpagetest.org



AS FIBRE UPTAKE GROWS AND FAST BROADBAND 

AND MOBILE DATA USAGE INCREASES THIS IS LESS 

OF AN ISSUE

ALL SITES WILL BE SLOWER ON SLOWER 

BROADBAND CIRCUITS

1
VISITORS INTERNET 

SPEED

JUST BE SURE THAT YOURS IS ONE OF THE FASTER



WEB SITE OPTIMISED FOR FAST LOADING

1
WEB OPTIMISATION

MINIMISING EMBEDDED LINKS

TALK TO YOUR WEBMASTER

THE FILE SIZES OF THE CONTENT IN YOUR WEBSITE



NO MATTER WHICH PAGE A VISITOR LANDS ON 

THEY MUST SEE

WHO YOU ARE

WHAT YOUõRE ABOUT

A COMPLETE MESSAGE
WITHOUT THE NEED TO SCROLL

2
Who you are

What the page is 

about and a 

complete message



T

2
With Google

You may have many 

landing pages

Each page must 

comply

The Landing Page



VISITOR RETENTION

UNLESS A VISITOR CAN IMMEDIATELY IDENTIFY WHO 

YOU ARE AND WHAT THE PAGE IS ABOUT THEY WILL BE 

GONE IN A FLASH, LOOKING ELSEWHERE.

EACH PAGE MUST PROVIDE A COMPLETE MESSAGE AND 

ENTICE THE VISITOR TO DIG DEEPER

THIS CAN ACHIEVED WITH TEXT, IMAGES, EVEN VIDEO

2
Who you are, what 

the page is about 

and what the 

message is.



THE FOLLOWING THREE PAGES SAY

WHO THEY ARE AND WHAT THEY ARE ABOUT

BUT WHAT IS THE MESSAGE?

THERE ISNõT AN OBVIOUS ONE

THEY ARE NOT PROMOTING PARTICIPATION, 

OR LOOKING FOR NEW MEMBERS, 

THEY ARE JUST GOOD LOOKING WEB SITES

2
Who are you?

What is the page 

about ?

What is the 

message?



VISITOR RETENTION

UNLESS A VISITOR CAN IMMEDIATELY IDENTIFY WHO 

YOU ARE, WHAT THE PAGE IS ABOUT THEY WILL BE GONE 

IN A FLASH, LOOKING ELSEWHERE.

EACH PAGE MUST PROVIDE A COMPLETE MESSAGE AND 

ENTICE THE VISITOR TO DIG DEEPER

THIS CAN ACHIEVED WITH TEXT, IMAGES, EVEN VIDEO

YOU WOULDNõT TURN A PAGE IN PRINT MEDIA TO READ 

AN ADVERTISEMENT, DONõT EXPECT YOUR VISITORS TO 

SCROLL TO GET THE MESSAGE

2
Who are you, what is 

the page about and 

what is the message?



VISITOR RETENTION

UNLESS A VISITOR CAN IMMEDIATELY IDENTIFY WHO 

YOU ARE, WHAT THE PAGE IS ABOUT THEY WILL BE GONE 

IN A FLASH, LOOKING ELSEWHERE.

EACH PAGE MUST PROVIDE A COMPLETE MESSAGE AND 

ENTICE THE VISITOR TO DIG DEEPER

THIS CAN ACHIEVED WITH TEXT, IMAGES, EVEN VIDEO

YOU WOULDNõT TURN A PAGE IN PRINT MEDIA TO READ 

AN ADVERTISEMENT, DONõT EXPECT YOUR VISITORS TO 

SCROLL TO GET THE MESSAGE

2
Who are you, what is 

the page about and 

what is the message?



VISITOR RETENTION

UNLESS A VISITOR CAN IMMEDIATELY IDENTIFY WHO 

YOU ARE, WHAT THE PAGE IS ABOUT THEY WILL BE GONE 

IN A FLASH, LOOKING ELSEWHERE.

EACH PAGE MUST PROVIDE A COMPLETE MESSAGE AND 

ENTICE THE VISITOR TO DIG DEEPER

THIS CAN ACHIEVED WITH TEXT, IMAGES, EVEN VIDEO

YOU WOULDNõT TURN A PAGE IN PRINT MEDIA TO READ 

AN ADVERTISEMENT, DONõT EXPECT YOUR VISITORS TO 

SCROLL TO GET THE MESSAGE

2
Who are you, what is 

the page about and 

what is the message?



THE FOLLOWING PAGES SAY

WHO THEY ARE, WHAT THEY ARE ABOUT  

AND YES

THE MESSAGE IS CLEAR

2
Who are you?

What is the page 

about ?

What is the 

message?



WHAT DO THE FOLLOWING PAGES SAY?

WHO THEY ARE  - YES

WHAT THEY ARE ABOUT  - YES

THE MESSAGE IS CLEAR  - YES 

2
Who are you?

What is the page 

about ?

What is the 

message?



WHAT DO THE FOLLOWING PAGES SAY?

WHO THEY ARE  - YES

WHAT THEY ARE ABOUT  - YES

THE MESSAGE IS CLEAR  - YES 

2
Who are you?

What is the page 

about ?

What is the 

message?


